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The picture before
Halton Housing are a social housing organisation based in Widnes with over 7000 homes.
But they do more than provide homes for people; they improve people’s lives by helping
their customers with things such as budgeting, their careers and their health.
Halton wanted to expand their older person’s service to help more people stay
independent in their own homes.
What we wanted to achieve
We were asked to create a name and brand for Halton’s new support service that
encapsulated the values of the organisation for the team that would be delivering it. It
was important that the team owned the service and really bought into the ethos of the
service offering and the fact they were making such a difference to people’s lives.
It was also equally important to reassure older people that they would feel supported in
being able to live independently at home.
The service Be Smart Design provided
We worked with the Communications Manager and the whole service team to uncover
the values of the team and the service. This took the form of a workshop aimed at teasing
out their vision in order to arrive at a new name and ultimately a new brand identity
including brochures, adverts and posters.
Impact
Philippa Smart’s 25+ years experience of working strategically on such projects meant
she was able to deliver a fun and interactive workshop with the service team to get to the
‘big idea’ and arrive at a new name and new logo for the service which encompassed it’s
vision, purpose and values.
Recommendation
After the workshop and subsequent research, we suggested a number of new names and
the final name chosen was Amethyst Living after the amethyst crystal which is thought of
mostly as a protective stone. Protection and care are the key messages that needed to
be delivered.

Anna Lambert, Communications Manager says…

“Be Smart were recommended to us
by our printers as we were looking to
develop a new brand for a service we were
creating. The approach that Philippa
suggested in coming up with the name
and the brand was inclusive of staff and
allowed us to develop something that
everyone bought into.
Philippa held a workshop with staff to look
at the existing service, their vision of what
the new service should be and how it could
look in the future. This strategic approach
allowed us to agree on a name that would
be sustainable into the future. Amethyst
Living launched in April and we are working
with the Be Smart Design team to develop
supporting marketing material. The team
and the organisation are really happy with
the look and feel of the brand identity and
we hope to work together on a number of
other projects in the future.”
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